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https://abcnews.go.com/US/long-lines-covid-19-vaccines-build-florida-tennessee/story?id=74988405
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By Race

 

March 16, 2021

DeathsState

AI/AN = American Indian or Alaska Native; Pacific Is. = Native Hawaiian or Other Pacific Islander

Source
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Shows case rates per 100,000 people and the total number of COVID cases in Oregon by race and ethnicity.

https://public.tableau.com/profile/oregon.health.authority.covid.19#!/vizhome/OregonCOVID-19VaccinationTrends/OregonStatewideVaccinationTrends
https://www.statista.com/statistics/1194939/rate-covid-vaccination-by-county-worldwide/
https://public.tableau.com/profile/oregon.health.authority.covid.19#!/vizhome/OregonCOVID-19CaseDemographicsandDiseaseSeverityStatewide/DiseaseDeathData
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https://public.tableau.com/profile/oregon.health.authority.covid.19#!/vizhome/OregonCOVID-19VaccinationTrends/OregonStatewideVaccinationTrends
https://www.statista.com/statistics/1194939/rate-covid-vaccination-by-county-worldwide/
https://public.tableau.com/profile/oregon.health.authority.covid.19#!/vizhome/OregonCOVID-19CaseDemographicsandDiseaseSeverityStatewide/DiseaseDeathData
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• While the ranks of the resisters have not moved, the number of people 
taking a “wait and see” approach has been shrinking, as more of those 
onetime skeptics see that the vaccines are safe. It’s fallen from 39% in 
December to 22% in February.

• This persuadable group includes 34% of Black adults, 33% of 
young adults and 26% of Latinos.

Drew Altman, Kaiser Family Foundation

https://www.axios.com/authors/Drew_Altman/
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The bottom line: Efforts to build public confidence in the vaccines can garner early and large returns by 
emphasizing the "wait and see" population, while hopefully chipping away more slowly at the people who are 
already dug in.



Source

The Who of Wait and See

Compared to other groups, a larger share of Black women (41%) and Black 
men (45%) say they want to “wait and see” how the vaccine is working for 
others before getting vaccinated themselves.

Messaging
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https://www.washingtonpost.com/opinions/2021/03/09/vaccine-hesitancy-is-not-problem-among-people-color-its-vaccine-access/


Messsaging developed to address the hesitancy of Black and Hispanic folks, will benefit everyone and as such is 

not “special” but necessary and fundamental.  It is or should be the starting point. 

Identify and address the barriers.

Messaging
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The bottom line: Efforts to build public confidence in the vaccines can garner early and large returns by 
emphasizing the "wait and see" population, while hopefully chipping away more slowly at the people who are 
already dug in.



One Size Doesn’t Fit All The one-size-fits-most approaches that many states have adopted for vaccine distribution 
don’t fit the most vulnerable at all. 

Source

Online is Barrier

Lack of Personal Transportation

Inflexible Schedules

Online registration is a barrier for many people of color who are eager to get vaccinated. 
While 8 in 10 White people own a computer, fewer than 60 percent of Black people and 
Latinos do, and many vaccine websites aren’t optimized for mobile Web browsers. 


Lack of personal transportation and inflexible schedules* can also create barriers, 
particularly for low-income and front-line workers. 

These are also reasons why multiple cities report seeing White residents booking vaccine appointments at clinics located in communities of color.

Barriers

Languages

Messaging
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*Giving employees time off to get vaccinated is recommended to increase vaccination rates especially among essential workers.

https://www.washingtonpost.com/opinions/2021/03/09/vaccine-hesitancy-is-not-problem-among-people-color-its-vaccine-access/
https://www.nytimes.com/2021/02/02/health/white-people-covid-vaccines-minorities.html
https://multco.us/file/89536/download)


Identify and address concerns

Complete list here.

Address Concerns

 36 percent of essential workers in the U.S. are Black or Hispanic.

Messaging
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https://img.datawrapper.de/PG0KL/full.png
https://www.epi.org/blog/who-are-essential-workers-a-comprehensive-look-at-their-wages-demographics-and-unionization-rates/


More Information Required

Messaging
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Black women

Seeing Others Vaccinated May Be The Best Cure For Vaccine Hesitancy
Patterns with Black and Hispanic people receiving smaller shares of vaccinations compared to their share of 
COVID-19 cases and share among the total population. These disparities likely reflect a variety of factors, 
including availability of information about how and when to get the vaccines as well as the ability to navigate 
sign-up processes and access vaccine clinics.

Because women often play the role of health care decision-makers for their families, it may be particularly 
important to reach Black women with messages that emphasize the safety of the vaccine and address concerns 
about side effects. 

These messages could also convey accurate information about how the vaccine works to combat the 
misperception that it is possible to get COVID-19 from the vaccine. In addition, 

building trust by addressing historic mistreatment and inequities in the vaccine distribution process may play a 
part in helping alleviate vaccine hesitancy among Black women and men. Source

Build Trust

Messaging
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https://www.kff.org/womens-health-policy/issue-brief/women-work-and-family-health-key-findings-from-the-2017-kaiser-womens-health-survey/
https://www.kff.org/coronavirus-covid-19/poll-finding/attitudes-towards-covid-19-vaccination-among-black-women-and-men/


Black and Hispanic communities are confronting vaccine 
conspiracy theories, rumors and misleading news reports on 

social media.


The misinformation includes false claims that vaccines can 
alter DNA or don’t work, and efforts by states to reach out to 
Black and Hispanic residents have become the basis for new 

false narratives.


Researchers who study disinformation followed mentions of 
Tuskegee on social media over the last year. The final week of 

November, when the pharmaceutical companies Moderna 
and Pfizer announced promising results in their final studies 

on the safety of their Covid-19 vaccines, mentions of 
Tuskegee climbed to 7,000 a week.


MisInformationMessaging

Source
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https://www.nytimes.com/live/2021/03/10/world/covid-19-coronavirus/black-and-hispanic-communities-are-confronted-with-vaccine-misinformation


After Vaccination

Employers and vaccine hesitancy

Resources Messaging

How America’s Vaccine System Makes People With Health Problems Fight for a Place in Line

Black and Hispanic Communities Grapple With Vaccine Misinformation

The Fight Against Vaccine Misinformation
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https://www.lhsfna.org/index.cfm/lifelines/march-2021/what-to-expect-when-getting-a-covid-19-vaccine/
https://hbr.org/2021/03/how-employers-can-reduce-vaccine-hesitancy
https://www.nytimes.com/2021/03/09/us/covid-vaccine-eligible-preexisting-conditions.html?referringSource=articleShare
https://www.nytimes.com/2021/03/10/technology/vaccine-misinformation.html?referringSource=articleShare
https://www.newyorker.com/news/letter-from-the-uk/the-fight-against-vaccine-misinformation?utm_source=nl&utm_brand=tny&utm_mailing=TNY_Daily_031021&utm_campaign=aud-dev&utm_medium=email&bxid=5eb2f97eaf37b23a4a30e79f&cndid=61014084&hasha=a8fed268fc52a518663df454d5262309&hashb=f9e5650397a4a60b9502a5e1711833de76213392&hashc=212caf20fe4bade49dd8e0032d29207ee58a211243f55959bbaf3ae097f5a5a5&esrc=Auto_Subs&mbid=CRMNYR012019


It is not just an issue of messaging, but channel strategy, the available ways to get vaccinated. 

Multiple channels are made available to provide convenience and safety.  The “best” channel is one that addresses:

Seeing Others Vaccinated May Be The Best Cure For Vaccine Hesitancy.

Channels

Make getting vaccinated easy.
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Distribution

PDF (here) details underlying health 
conditions, industries  of frontline 
workers being targeted to include 

Grocery stores and retail (any) stores, 
including food markets, pharmacies, 

convenience stores, retail clothing and 
specialty stores.

https://sharedsystems.dhsoha.state.or.us/DHSForms/Served/le3527A.pdf


• Three-quarters of adults who are open to getting vaccinated say they would be very likely to get it at 
their doctor’s office, if available. 

• Most also say they’d be very likely to get it at a local pharmacy (61%) 

• or a hospital (55%), and about half say so about a community health clinic (49%) 

• or their workplace (48%). 

• When asked to pick their most preferred place, 38% chose their doctor’s office, followed by a local 
pharmacy (15%), hospital (9%), or their workplace (8%). 

Source

As all the potential channels gain traction, in addition to mass vaccination centers and the on-site vaccination at Long Term Care 
Facilities, influence local authorities to address the PREFERENCES of those not yet vaccinated. When asked to pick their most preferred 
place, 38% chose their doctor’s office, followed by a local pharmacy (15%), hospital (9%), or their workplace (8%). 

Preferred locations

Channels
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https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-experiences-vaccine-access-information-needs/?utm_campaign=KFF-2021-polling-surveys&utm_medium=email&_hsmi=114920884&_hsenc=p2ANqtz-_xWVNR58FEKBXjGk7SLc7Pt8pkztfzV7le4hwQQW1eM_PZad8cqhqeaWocKxIGSYFSXJLmq1yzrlDiYEhyhk66avGWYQ&utm_content=114920884&utm_source=hs_email


https://getvaccinated.oregon.gov/

This mass vaccination channel and using the Web to schedule people works for a large 
number of people, but not necessarily those who are hesitant and for good reasons. 

 Patterns emerge with Black and Hispanic people receiving smaller shares of vaccinations 
compared to their share of COVID-19 cases and share among the total population. These 
disparities likely reflect a variety of factors, including availability of information about how and 
when to get the vaccines as well as the ability to navigate sign-up processes and access 
vaccine clinics.

Mass Vaccination Centers
Channels
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https://khn.org/news/article/as-vaccine-rollout-expands-black-americans-still-left-behind/


Retail* 


Long-term

Care 

Facilities

Value-Added

Retailers

Front Line staff
Medical Centers

Mass

Centers*Direct* 

(In-store)
Pharmacies*

Pharmacies

(Federal)

(Federal)

Drive-thruWalk-in
Eligibility

Eligibility

Health Care 

Providers
 Members

CVS/Walgreens

Invitation Only*

*KFF COVID-19 Vaccine Monitor Probes Americans’ Experiences Trying to Sign Up for a Vaccine and to Find Relevant Information 
 
Most Seniors Have Been Able to Get or Schedule a Time to Get a Vaccine, But 1 in 6 Tried and Failed  
 
Many Relied on Another Person’s Help to Try to Get a Vaccine Appointment.

Channel Options
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Retail* 


Low Income Senior 
Housing, Senior 
Congreate

and independent 
living

Value-Added

Retailers

(In-store)
Pharmacies*

Pharmacies

(Federal)

(Federal) Eligibility

Health Care 

Providers


Centers
Community Health Members

CVS/Walgreens

Targeted, Measurable, Preferable

More Channel Options

Workplaces

Shelters

Mobile Clinics

(On site 
vaccinations)

Seasonal Workers

(seafood agricultural)

Unsheltered
Wildland Firefighters

Neighborhoods

OUTREACH

It is not clear which channels will be used with the eligible people as of March 29th. The above is 

an opinion of how outreach can be best achieved by channel.

Local Non-Profits 
Faith-based 
Organizations
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Targeted, Measurable, Preferable

Community Health Centers OUTREACH
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Community-based and measurable channels coupled with messaging that addresses barriers, concerns, languages, and 

history of Blacks and Hispanics towards healthcare will benefit all of us. 

Ruth Ann Barrett

Red Digital Marketing


Portland, Oregon

March 17, 2021

415-377-1835
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