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https://3b6279ca-ece9-4eeb-b060-5ee11374796d.filesusr.com/ugd/1b4d52_ea766970cf214014ab5abf2f4477fdd2.pdf
https://abcnews.go.com/US/long-lines-covid-19-vaccines-build-florida-tennessee/story?id=74988405

Johnson & Johnson Update (April 16th)

“It is too early to know what effect the recent announcement about the pause in distribution of the
Johnson & Johnson vaccine will have on COVID-19 vaccine confidence. Prior to this
announcement, our research found that the one-shot vaccine was an appealing option for a large
share of those in the “wait and see” group. However, the potential side effects of the vaccine are a
top concern for those who have not yet been vaccinated, so if the public perceives blood clots as a
potential side effect (regardless of whether a link is proven), this news does have the potential to
increase concerns about getting the Johnson & Johnson vaccine...”

— Kaiser Family Foundation



https://abcnews.go.com/US/long-lines-covid-19-vaccines-build-florida-tennessee/story?id=74988405
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-what-weve-learned-april-2021/?utm_campaign=KFF-2021-polling-surveys&utm_medium=email&_hsmi=121768593&_hsenc=p2ANqtz-_lVUnDQKAj_RPakdTUyRs0wmmniwRa6Dd7bb5QNpO_IY6nvhADJzGGHjHKuchZoD_ohTaiBef3WqVSMvinfpE3K8-yhg&utm_content=121768593&utm_source=hs_email

The Objective remains to
move “Wait and See” folks to “Yes” and soon.

The Acceptance Cycle
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Source is KFF COVID-19 Vaccine Monitor, March 2021



https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-march-2021/?utm_campaign=KFF-2021-polling-surveys&utm_medium=email&_hsmi=118646974&_hsenc=p2ANqtz-9cyXNu_8f-5tTlR14mr_O4yoq4truUo2s5CdprqO8IS7Z5rLUhFODutOXSF5MTVNk36eIa3VLYKOIMIXwVpsAjda1C5A&utm_content=118646974&utm_source=hs_email

Target Audience

Does The Public Want To Get A COVID-19 Vaccine? When?

Click on the buttons below to see the share of each demographic group by vaccination intentions:
Already got/ASAP RUELELFEEEE Only if required  Definitely not

25% 24% 21%
17% 18% 17% 18% 19% ’ 17% 18%
Total 18-29 30-49 50-64 65 and White Black Hispanic Reps Inds Dems Urban Suburb Rural
older
NOTE: See topline for full question wording KFF COVID-19
SOURCE: KFF COVID-19 Vaccine Monitor + Download PNG Vaccine Monitor
Source


https://www.kff.org/coronavirus-covid-19/dashboard/kff-covid-19-vaccine-monitor-dashboard/#messages
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Age Groups

The media is a more prominent source where people are actually getting information. Asked where they have gotten
information about the vaccine in recent weeks, cable (43%), network (41%), and local TV news (40%) are top sources, along
with family and friends (40%). However, social media, most notably Facebook, is among the most prominent sources of

information for those who want to “wait and see” about the vaccine (37%) as well as those who say they “definitely won’t” get
vaccinated (40%). Source

ﬁ 72.8% are within the 18-44 years old range

33% of global Instagram audiences are between the 25 and 34 years. In total
@ over two-thirds of total Instagram audiences were aged 34 years and younger.

The largest age group using LinkedIln worldwide is adults aged between
25 - 34 at 60%. The 18 to 24 age group follows at 21%


https://about.linkedin.com/coronavirus-resource-hub
https://www.kff.org/report-section/kff-covid-19-vaccine-monitor-january-2021-sources-of-information/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-what-weve-learned-april-2021/?utm_campaign=KFF-2021-polling-surveys&utm_medium=email&_hsmi=121768593&_hsenc=p2ANqtz-_lVUnDQKAj_RPakdTUyRs0wmmniwRa6Dd7bb5QNpO_IY6nvhADJzGGHjHKuchZoD_ohTaiBef3WqVSMvinfpE3K8-yhg&utm_content=121768593&utm_source=hs_email

"Effectiveness of the vaccine at preventing serious illness and death is the most effective across groups”

‘ General

Most Convincing Messages To Get Vaccinated
Emphasize Effectiveness, Protection From
lliness, And Return To Normal Life

Percent who say hearing each would make them more likely to get vaccinated for COVID-

19:
The vaccines are highly effective in
“Many are preventing illness Benefit 57%
unaware of The vaccine will help protect you from
some basic getting sick chet
facts about The quickest way for life to return to
the vaccines normal is for most people to get Benefit
and how they vaccinated
work.” Millions of people have safely been .
s It Builds Trust
ource

We need people to get vaccinated to

1 )
get the U.S. economy back on track  hsabiih 45%
A doctor/health provider you trust got
the vaccine Builds Trust 38%
There is no cost to get the vaccine Benefit 36%

Bonefit ___36%
Buids Trust 32%
6

A close friend/family member got
vaccinated

Builds Trust 32%

Souce is KFF COVID-19 Vaccine Monitor, March 2021



https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-march-2021/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-what-weve-learned-april-2021/?utm_campaign=KFF-2021-polling-surveys&utm_medium=email&_hsmi=121768593&_hsenc=p2ANqtz-_lVUnDQKAj_RPakdTUyRs0wmmniwRa6Dd7bb5QNpO_IY6nvhADJzGGHjHKuchZoD_ohTaiBef3WqVSMvinfpE3K8-yhg&utm_content=121768593&utm_source=hs_email
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-march-2021/?utm_campaign=KFF-2021-polling-surveys&utm_medium=email&_hsmi=118646974&_hsenc=p2ANqtz-9cyXNu_8f-5tTlR14mr_O4yoq4truUo2s5CdprqO8IS7Z5rLUhFODutOXSF5MTVNk36eIa3VLYKOIMIXwVpsAjda1C5A&utm_content=118646974&utm_source=hs_email

Example || Emaill

THE FREE COVID-19
e VACCINE* IS AT YOUR
PHARMACY.

SAFEWAY )

" No

'/:-1.. Now Available at Your Local Store

We are now offering the COVID-19 vaccine to eligible
groups** at a neighborhood store near you. Distribution

of the vaccine is based onfstate and local health |

Thene is no cost to get the vaccine Benefit 36% m

department guidelines.

Needles!

Rather than banannas, an image
more supportive of

research e.g. people getting
vaccinated is recommended.


https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-march-2021/?utm_campaign=KFF-2021-polling-surveys&utm_medium=email&_hsmi=118646974&_hsenc=p2ANqtz-9cyXNu_8f-5tTlR14mr_O4yoq4truUo2s5CdprqO8IS7Z5rLUhFODutOXSF5MTVNk36eIa3VLYKOIMIXwVpsAjda1C5A&utm_content=118646974&utm_source=hs_email

Example| |Blog post

Wait & See and If Required

Local creatives can be called in to help with messaging, especially to the younger ‘wait
and see’ group members. Here is an example of Sarah Mirk blog post that has been
featured by the Pearl District Neighborhood Association on its website.

Sarah is a Portland graphic journalist, editor and teacher.

It is a positive vaccination story. Here are some excerpts.
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Young People and the _ _ ,
“big shot.” Overcoming feelings of anxiety,
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Basic Facts safe and back to normal


https://www.mirkwork.com/about-sarah-mirk-journalist
https://www.pearldistrict.org/2021/04/13/an-illustrated-portland-vaccination-story/

More suggestions/
research on target
audience and
messaging in the
April 6th report for
these two
audiences.
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Vaccinated other activities)

“With more people embracing vaccination and the ‘wait
and see’ group shrinking rapidly, outreach efforts
increasingly can target people with more deep-seated
resistance,” KFF President and CEO Drew Altman said.

Source is KFF COVID-19 Vaccine Monitor, March 2021



https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-march-2021/?utm_campaign=KFF-2021-polling-surveys&utm_medium=email&_hsmi=118646974&_hsenc=p2ANqtz-9cyXNu_8f-5tTlR14mr_O4yoq4truUo2s5CdprqO8IS7Z5rLUhFODutOXSF5MTVNk36eIa3VLYKOIMIXwVpsAjda1C5A&utm_content=118646974&utm_source=hs_email
https://www.kff.org/coronavirus-covid-19/issue-brief/latest-data-on-covid-19-vaccinations-race-ethnicity/
https://3b6279ca-ece9-4eeb-b060-5ee11374796d.filesusr.com/ugd/1b4d52_ea766970cf214014ab5abf2f4477fdd2.pdf

Advise keep taking precautions even after getting vaccinated — wearing a mask,
staying 6 feet apart from others, and avoiding crowds and poorly ventilated spaces
in public places until we know more.

— We can do this.
—_————— Stay 6 feet apart.
i

—— Avoid crowds



https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/prevention.html
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https://www.cdc.gov/coronavirus/2019-ncov/index.html
https://www.who.int/emergencies/diseases/novel-coronavirus-2019?adgroupsurvey=%7Badgroupsurvey%7D&gclid=CjwKCAjwx6WDBhBQEiwA_dP8rdLiSVU2Hwyh6AADgI6k3-hLNlXZ-bGHMQ1ef94ej6gkiGN2qFB3GxoCteEQAvD_BwE
https://multco.us/novel-coronavirus-covid-19
http://www.apple.com
https://www.nytimes.com/interactive/2021/03/19/world/covid-vaccine-inequality.html?name=styln-coronavirus&region=TOP_BANNER&block=storyline_menu_recirc&action=click&pgtype=Interactive&variant=1_Show
https://www.nytimes.com/interactive/2021/us/covid-19-vaccine-eligibility.html?action=click&module=RelatedLinks&pgtype=Article
https://www.nytimes.com/live/2021/04/04/world/covid-vaccine-coronavirus-cases
https://www.nytimes.com/interactive/2020/us/coronavirus-us-cases.html?name=styln-coronavirus-live&region=TOP_BANNER&block=storyline_menu_recirc&action=click&pgtype=LegacyCollection&variant=1_Show
https://www.kff.org/coronavirus-covid-19/dashboard/kff-covid-19-vaccine-monitor-dashboard/?utm_source=web&utm_medium=trending&utm_campaign=COVID-19-vaccine-monitor
https://www.lhsfna.org/index.cfm/lifelines/march-2021/racial-health-disparities-continuing-into-covid-19-vaccination-rollout/
https://www.hopkinsmedicine.org/coronavirus/index.html
https://www.cdc.gov/nchs/covid19/pulse/mental-health.htm
https://www.cdc.gov/nchs/covid19/pulse/mental-health.htm

Metrics

The Kaiser Family Foundation (KFF) is the source for most of the information in this Guide.
They are providing the metrics that support how effective are the efforts to move people from “wait and see” to “yes”
as well as the effectiveness of reaching those groups that are being disproportionately effected by COVID-19.

We thank the Kaiser Family Foundation for their excellent research and commitment to helping communicators
to create and deliver effective messaging and information.

We encourage those active on social media to use this research, coupled with that provided by the health authority in
their state and county to make their postings timely and relevant thereby contributing to the success of
all of us to get vaccinated, continue to wear masks, and practice social distancing.

It can make a big difference if more of us are all on the same page.

Ruth Ann Barrett
Red Digital Marketing
Portland, Oregon
April 5, 2021
415-377-1835 (text)
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https://ruthannbarrett.wixsite.com/mysite/test
https://www.cdc.gov/coronavirus/2019-ncov/community/health-equity/race-ethnicity.html

