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General Goal

The goal is to reach herd immunity, a widely debated concept that most scientists say can 
be achieved by vaccinating roughly 80% of the adult population, leaving the coronavirus 
with so few hosts that it all but disappears.  Talk today is about 70%.

Pew Charitable Trust

Focus

https://www.pewtrusts.org/en/research-and-analysis/blogs/stateline/2021/03/02/covid-19-vaccine-hesitancy-slows-race-to-defang-the-virus
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Focus General Vaccinations

Erika D. Smith, Los Angeles Times

MAY 1, 2021
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Estimated Hesitant 

Source is CDC, March 2021 Data Collection

United States

https://data.cdc.gov/stories/s/Vaccine-Hesitancy-for-COVID-19/cnd2-a6zw/
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Source is CDC, March 2021 Data Collection

Multnomah County, Oregon 

Estimated hesitant is 14%

San Francisco County

Estimated hesitatent is 7%

Estimated Hesitant Multnomah County & S.F.
Know what the hesitancy rate is in the County where you live/work.

Set an objective to reduce the rate in your geography by TBD%

https://data.cdc.gov/stories/s/Vaccine-Hesitancy-for-COVID-19/cnd2-a6zw/
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Cases More High Risk ZIP codes 

ZIP Code Cases Population CountCases Per 100,000
97009 420 7762 5411.0

97086 1474 26010 5667.1

97060 1285 21226 6053.9

97080 2556 40888 6251.2

97015 1226 19521 6280.4

97030 2588 36693 7053.1

972

ZIP Code Case Count Population CountCases Per 100,000
97209 1017 14950 6802.7

97204 64 1036 6177.6

97216 991 15594 6355.0

97218 883 14561 6064.1

97223 1728 46699 3700.3

97230 2731 39752 6870.1

97236 3077 36852 8349.6

97266 2162 33300 6492.5

5000+ Cases per 100,000 ONLY

5000+ Cases per 100,000 ONLY

https://public.tableau.com/profile/oregon.health.authority.covid.19#!/vizhome/OregonCOVID-19CasesbyZIPCode/OregonsCOVID-19CasesbyZipCode
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Focus General Trust

#1
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Focus General Channels

Increasing the number of places Americans can get vaccinated. With 
the resources available through President Biden’s American Rescue 
Plan, the Administration will ramp up efforts to create more places for 
people to get vaccinated, reaching the hardest-hit and hardest to reach 
populations.  


Community Health Centers (Additional 700 to 950)

Pharmacies (20,000)

Community Vaccination Centers/Home Basis for Mobile (builds on 600 
already open)

March 11, 2021 The White House

Outreach

Eight in 10 primary care practices indicated they are ready and willing to assist 
with COVID-19 vaccine distribution, despite ongoing staffing shortages caused 
or exacerbated by pandemic-related financial issues, the survey found.

Technical Support to Improve Existing State WebsitesFind a Vaccination Website: By May 1st

Source is Fierce HealthCare 

1-800 Number

Need to add primary care practices to above outreach channels!

https://www.whitehouse.gov/briefing-room/statements-releases/2021/03/11/fact-sheet-president-biden-to-announce-all-americans-to-be-eligible-for-vaccinations-by-may-1-puts-the-nation-on-a-path-to-get-closer-to-normal-by-july-4th/
https://www.fiercehealthcare.com/practices/1-5-primary-care-doctors-currently-administering-covid-19-vaccines-survey
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Focus Only If Required Channel Recommendation 
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Where to address mistrust?
TelevisionTrust

KGW 8 at 6PM
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72.8% are within the 18–44 years old range

33% of global Instagram audiences are between the 25 and 34 years. In total 
over two-thirds of total Instagram audiences were aged 34 years and younger.

The largest age group using LinkedIn worldwide is adults aged between 
25 - 34 at 60%. The 18 to 24 age group follows at 21%

The media is a more prominent source where people are actually getting information. Asked where they have gotten 
information about the vaccine in recent weeks, cable (43%), network (41%), and local TV news (40%) are top sources, along 
with family and friends (40%). However, social media, most notably Facebook, is among the most prominent sources of 
information for those who want to “wait and see” about the vaccine (37%) as well as those who say they “definitely won’t” get 
vaccinated (40%).  Source

Where to address mistrust among younger people.

https://about.linkedin.com/coronavirus-resource-hub
https://www.kff.org/report-section/kff-covid-19-vaccine-monitor-january-2021-sources-of-information/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-what-weve-learned-april-2021/?utm_campaign=KFF-2021-polling-surveys&utm_medium=email&_hsmi=121768593&_hsenc=p2ANqtz-_lVUnDQKAj_RPakdTUyRs0wmmniwRa6Dd7bb5QNpO_IY6nvhADJzGGHjHKuchZoD_ohTaiBef3WqVSMvinfpE3K8-yhg&utm_content=121768593&utm_source=hs_email
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Messaging General

Trust

Trust

Trust



Builds Trust

Benefit

Benefit

Benefit

Benefit

Benefit

Builds Trust

Builds Trust

Free

"Effectiveness of 
the vaccine at 
preventing 
serious illness 
and death is the 
most effective 
across groups’”

“Many are 
unaware of 
some basic 
facts about the 
vaccines and 
how they work.”

Source

Souce is KFF COVID-19 Vaccine Monitor, March 2021

13

Messaging General

Trust

Trust

Trust

https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-march-2021/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-march-2021/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-march-2021/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-march-2021/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-march-2021/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-march-2021/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-what-weve-learned-april-2021/?utm_campaign=KFF-2021-polling-surveys&utm_medium=email&_hsmi=121768593&_hsenc=p2ANqtz-_lVUnDQKAj_RPakdTUyRs0wmmniwRa6Dd7bb5QNpO_IY6nvhADJzGGHjHKuchZoD_ohTaiBef3WqVSMvinfpE3K8-yhg&utm_content=121768593&utm_source=hs_email
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-march-2021/?utm_campaign=KFF-2021-polling-surveys&utm_medium=email&_hsmi=118646974&_hsenc=p2ANqtz-9cyXNu_8f-5tTlR14mr_O4yoq4truUo2s5CdprqO8IS7Z5rLUhFODutOXSF5MTVNk36eIa3VLYKOIMIXwVpsAjda1C5A&utm_content=118646974&utm_source=hs_email
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Messaging Incentives



15

Other Reports www.sustainabilityadvocate.com@

http://www.earthsayers.com/sustainabilityadvocate/

